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Program Review

• In place since 2007, 14 member communities share 

approximately $10.5M per year; Golden has seen over 

$10M in the 13 years since inception.

• Membership based on accommodation density, resort 

region designation, DMO collecting MRDT, and having a 

Resort Development Plan.

• Priority for tourism centred public infrastructure, 

programming and events, metrics and surveys.

• Plans are 3-year terms; annual reporting required.

• Initiatives to be developed by tourism representative 

stakeholders, not politically biased.

• Collective defense of the program to the Province has 

occurred twice.



Quick Facts

• The RMI communities represent 28% of the province’s 

total tourism visitation.

• The RMI communities hold 1% of the provincial 

population but represent 29% of provincial tourism taxes.

• The current annual allocation of $10.5M in RMI 

funding is returned to the Province in taxes generated 

by the RMI communities by January 14th every year.

• In 2016 the 14 RMI communities also contributed over 

$20M in property transfer tax for the Province.

The Members

Whistler

Ucluelet

Tofino

Harrison Hot Springs

Osoyoos

Sun Peaks

Rossland

Valemount

Revelstoke

Golden
Radium Hot Springs

Invermere

Kimberley

Fernie





Current 3-Year Plan (April 2022 – March 2025)

• $2.8M in planned 

expenditures including 

carryovers

• Aligned with 

Destination BC 

experiential spectrum 

and provincial tourism 

framework

• First plan allowing for 

major event funding and 

performance measuring



River Walk Final Touches



Community Mural Renewal



• Area snowmobile trail grooming and 

mountain bike trails maintenance

• Freeride World Tour and other events

• Performance measuring by Tourism 

Golden

Annual Contributions



• Winter Shuttle Services pilot

• Golden Guide community tourism training program

More Contributions



South Entrance Sign Renewal



TCH Phase 3 and Irrigation



Post Office Plaza Renewal



Visitor Centre Upgrades



Trends and Future



Financial Comparatives
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